REVITALIZING The Carousel Business




“I'd rather have a carousel
in the mall any day because the carousel

draws families to the mall and leads to other
sales. Once they're here they shop, eat and
go see a movie.”

— ERIC KLAFTER

General Manager
Westfield Valencia Town Center










el B e n ef i -I-S NEW DOUBLE PLAY OTHERS:
i DECKER AREAS KIOSKS, FOOD
CAROUSEL VENDORS
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Generate Rental Income

Profit Sharing

= Increase Property Value

Increased Revenue for Surrounding Businesses

Family Experience
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Branding Opportunities

LANDMARK ENTERTAINMENT DESTINATION
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Te S'l'i m O n i O | S “We specifically come to the malf for the carousel.”

— Cheree, Mom of Jaiden, age 3 and Michael, age 8

“Great draw — families come specifically “Every time we come to the mall we ride it. It's tradition!”

for the carousel. Creates a better overall — Corey, age 11 * Nailah, age 10 - Aisha, age 12
experience when here.”

— Gavin Earnam “He loves riding the carousel, especially the upper level .”
General Manager, Westfield Solano — Cheryl, Mom of Eli, age 6




Owner/
Operator

The HQ group of companies is dedicated to
developing and managing ancillary businesses
for the shopping center industry. With operations
in over 300 shopping centers, HQ partners
include CBL & Associates Properties, Macerich,
New Mark Merrill, Preit, Taubman Centers and
Westfield Properties.

HQ's businesses include:

e Carousels
e Children’s Rides
* Gift Cards

o ATMs

® Payphones

* Coke Machines

* Coin Operated Candy Machines
® Santa/Easter Photos

* Mall Kiosks
® |ce Cream Kiosks




The NEW Double Decker Carousel is a great way to extend
your brand. From jungle themes to sports teams and anything

in between, Chance Morgan has what it takes to make your
shopping cenfer carousel one-of-a-kind.

Special options available include:

. -
\.“‘\ﬁﬁ‘ * Custom carousel figures

' ¢ Hand-painted scenery and chariot panels
® Custom-etched mirrors

* Customized tops and finials

@ Bamboo accents




